


 

Semester II: 16 Weeks 
 
PSY/CRJ 3143 Psychology of Criminal Behavior 
This course will provide the student with psychological and psychosocial explanations of crime. Students will explore specific 
psychological aspects that contribute to criminal and deviant behavior such as personality disorders, impulse control disorders, 
developmental disorders, and substance abuse disorders. 
 
CST 3103 Biblical Perspectives: 6 Weeks 
This course is an intensive introduction to the Christian Bible, Old and New Testaments. Students will study matters of biblical 
backgrounds (geography, languages, canon) as well as delve into all of the majors sections of the Bible in this six week course.   
 
SOC/CRJ 4333 Management of Justice Organizations 
This course will focus on management theory; organizational dynamics; leadership and administration research related to public and 
private justice organizations. The course will emphasize case studies of common administrative problems. Students will learn the basics 
of operational policies and implementation and evaluation procedures. 
 
PSY/SOC/CRJ 3014 Online Course: Social Research Methods  
A survey of the major techniques available to social researchers, i.e., observation (participant and non-participant), surveys (interviews 
and questionnaires), content analysis and use of available data through secondary analysis, and historical analysis. Introduction to both 
qualitative and quantitative data techniques, including computer program data analysis. 
 
Semester III: 16 Weeks 
 
CRJ 4013 Comparative Criminal Justice 
This course examines how various countries around the globe organize their criminal justice systems and satisfy police, court, and 
correction functions. It will provide students with an international perspective for understanding and appreciating the similarities and 
differences between legal traditions, criminal law and procedures, crime rates, and means of punishment.  
 
CST 4403 Ethics 
Students will learn basic ethical theories by means of an historical overview and philosophical analyses of specific case studies. The 
course is designed to help students shape their own ethical world views and develop tools for dealing with workplace situations which 
call for ethical decision making.  
 
CRJ 4044 Criminal Justice & Public Policy 
This course is designed to serve as a capstone course for criminal justice majors to be taken during the senior year. It will emphasize 
and measure the acquisition of knowledge of the American Criminal Justice system as well as a variety of applied skills including oral 
communication, effective writing, and decision-making skills. Critical thinking, analytical reasoning, and effective communication in the 
written and spoken word will be emphasized. Students will analyze the various points of intersection of the criminal justice system and 
how the open nature of the system affects policy. Emphasis will be on the problems and issues facing policy makers.  
 
CRJ 3133 Online Course:  Minority Issues in Criminal Justice  
This course examines how law and the criminal justice process impact minority groups in the United States. This will include theoretical 
perspectives on race, class, and gender. Students will also examine landmark court cases and policy initiatives and their impact on 
minorities. Students will also focus on cross-cultural contact with persons from diverse backgrounds. 
 
 

REQUIREMENTS FOR DEGREE COMPLETION 
 
Total hours required in CRJ major . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .   38 
General Education Requirements  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .     50 - 52 
Additional Credit . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 36 - 38  
Possible sources of elective hours: training programs (must be approved by registrar), C.L.E.P., DANTES, Online or 
Saturday classes. 
Required for Graduation  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . .  . . . . . 126* 
* All degree requirements of the Bluefield College catalog in effect at the time of first enrollment must be met.  (Students 
leaving the program and returning may be subject to the requirements of a subsequent catalog.) 
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E-BUSINESS AND ENTREPRENEURSHIP 
 

The Focus of the EBE Major 
Today’s business climate demands leaders with an entrepreneurial spirit and e-business 
savvy.  You will learn how to launch and run a successful business.  You will acquire the tools 
you need to be a successful business operator, including mission and strategy development, 
marketing, budgeting, and quality control, framing them all in the context of the Internet.  
Your studies will be grounded in the liberal arts with emphasis on writing, speaking, and 
research skills. 
 
 
Semester I: 15 Weeks 
INT 3063  Learning & 
Research Skills:  5 weeks 
EBE 3163  
Entrepreneurship:  5 
Weeks 
EBE 3183 E-Business:  5 
Weeks 
EBE 3104 Online Course 
I:  Business 
Communication and 
Internet Skills:  15 Weeks 
 
 

Semester I 
Credit Hours: 13 

 

 
Semester II: 16 Weeks 
EBE 3153  Business 
Research Methods:  5 
Weeks 
CST 3103  Biblical 
Perspectives:  6 Weeks 
EBE 4113  Small 
Business Management:  5 
Weeks 
EBE 4134  Online Course 
II:  Strategic Business 
Planning for 
Entrepreneurs: 16 Weeks 
 

Semester II 
Credit Hours: 13 

 

 
Semester III:  16 Weeks
EBE 4213  Internet 
Marketing:  5 Weeks 
CST 4403  Ethics:  5 
Weeks 
EBE 4243  Entrepreneurial 
Financial Management:  6 
Weeks 
EBE 4254 Online Course 
III:  Entrepreneurial/E-
Business Implementation, 
Evaluation and Reflection:  
16 Weeks 
 

Semester III 
Credit Hours: 13 

 
Course Descriptions 
 

Semester I: 16 Weeks 
INT 3063   Learning & Research Skills 
This course will provide several opportunities for the adult student to engage in discussions, 
readings, and exercises that will lead to self-awareness. Students will study the learning 
psychology of cognitive development in adults and how adults learn. Students will be guided 
through a number of self-assessment exercises with the goal of encouraging them to value, 
interpret, and gain self-confidence from past life learning experiences. The course will also 
emphasize using electronic resources and appropriate outlets to do scholarly research. 
Students will learn about appropriate writing models and styles in the academic world. 
 
EBE 3163   Entrepreneurship 
This course covers recognizing entrepreneurial opportunities, industry, competitor and 
feasibility analyses, assembling the information, human, legal, marketing and financial 
resources, developing an effective business model, launching the new venture, 
entrepreneurial strategies and essential skills for entrepreneurs to run a successful business 
and exit strategies. 
 
EBE 3183   E-Business  
This course covers exploring the world of  E-Business, the Internet and related technologies, 
developing E-Business models, strategic business planning for the Internet and 
implementation and control of the E-Business plan. 
 
EBE 3104  Online Course: Business Communication and Internet Skills 
Instruction in all types of communication required to function effectively as an entrepreneur 
and/or E-Business leader.  Communications fundamentals, business English, correspondence, 
written reports, oral communication, employment communications, and other special 
communication applications will be emphasized.  The course will also introduce the non-
technical student to the internet or serve as a refresher session for those students who are 
already internet savvy.   
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Semester II: 16 Weeks 
 
EBE 3153   Business Research Methods: 5 Weeks 
This course is designed to introduce the use of quantitative and qualitative research tools in conducting action research for 
entrepreneurs. The course will give students an overview of the action research model, as well as other models, types and functions of 
research. It will also provide students with the methods and tools used to collect, analyze, interpret, and report quantitative data. 
Students will learn the basic principles of ethical research and presentation strategies.  
 
CST 3103 Biblical Perspectives: 6 Weeks 
This course is an intensive introduction to the Christian Bible, Old and New Testaments. Students will study matters of biblical 
backgrounds (geography, languages, canon) as well as delve into all of the major sections of the Bible in this six week course.   
 
EBE 4113   Small Business Management: 5 Weeks 
This course covers the dynamic role of small business, how to plan, organize and start a small business, how to develop a business 
mission and strategy, how to market goods and services, how to manage purchasing, inventory and quality control for a small business, 
how to budget and do basic financial planning and control and how to provide security and risk management for the small business.  
Franchising and how to purchase an existing business will also be covered. 
 
EBE 4134  Online Course:  Strategic Business Planning for Entrepreneurs: 16 Weeks  
The student will create and assemble an actual business plan for a “real-world” E-Business or an entrepreneurial venture.  Utilizing 
specific software, the student will write the narrative, create a vision and mission, produce a company overview and a product/service 
strategy, complete a market, industry and competitive analysis and produce marketing and financial plans.  During the last week of the 
semester, students will present their plans to an EBE Advisory Board consisting of successful local entrepreneurs and financial 
professionals for a feasibility assessment.    
 
Semester III: 16 Weeks 
EBE 4213   Internet Marketing: 5 Weeks 
This course provides an introduction to internet marketing, framing the market opportunity, marketing strategy in internet marketing, 
crafting the customer interface, designing the marketing program, branding, pricing, promotion, public relations, designing the market 
space matrix and evaluating the marketing program. 
  
CST 4403   Ethics: 5 Weeks 
Students will learn basic ethical theories by means of an historical overview and philosophical analyses of specific case studies. The 
course is designed to help students shape their own ethical world views and develop tools for dealing with workplace situations which 
call for ethical decision making.    
 
EBE 4243   Entrepreneurial Financial Management: 6 Weeks 
This course covers packaging and financing a start-up, understanding and managing profit and financial statements, revenue and 
expense forecasting, cash flow analysis, growing the firm, the entrepreneurial capital budgeting model, capital structure and leverage, 
raising funds through investment banking, long-term, intermediate and short-term financing, working capital management, letters of 
credit, management of accounts receivable, external expansion, valuation, exit planning and what was learned from the dot.com bust. 
        
EBE 4254 Online Course: Entrepreneurial/E-Business Implementation, Evaluation and Reflection:  16 Weeks 
During this final semester, the student will actually implement his/her entrepreneurial or E-Business plan that was created in the second 
semester.   Students will keep a detailed journal of their progress in implementing their venture.  If the student is unable to actually 
implement his/her plan, the student will be required to conduct an actual entrepreneurial/E-Business activity such as sell a number of 
items on e-Bay® or via some other method and report about in his/her journal.  Students will also be conducting a service learning 
activity for a non-profit organization or governmental agency utilizing what they have learned in the program.  Finally, students will read 
and reflect on a popular press book such as:  “Business Lessons for  Entrepreneurs:  35 Things I Learned Before the Age of Thirty” by 
Mark D. Csordos. 

REQUIREMENTS FOR DEGREE COMPLETION 
 
Total hours required in EBE major . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .   39 
General Education Requirements  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .     50 - 52 
Additional Credit . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  35 - 37  
Possible sources of elective hours: training programs (must be approved by registrar), C.L.E.P., DANTES, Online or 
Saturday classes. 
Required for Graduation  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 126* 
* All degree requirements of the Bluefield College catalog in effect at the time of first enrollment must be met.  (Students 
leaving the program and returning may be subject to the requirements of a subsequent catalog.) 
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Management & Leadership 
 

The Focus of the MGT Major 
Trained leaders are in demand by business, government, non-profit organizations, and other 
employees, and this major is designed to prepare its graduates to help meet that demand.  The 
faculty possesses excellent academic credentials and diverse experience in small businesses 
and major corporations.  
 
 
Semester I: 15 Weeks 
INT 3063  Learning & 
Research Skills:  5 weeks 
MGT 3173  Introduction 
to Leadership:  5 Weeks 
MGT 3193 Organizational 
Behavior:  5 Weeks 
MGT 3103  Online 
Course:  Business 
Communication and 
Internet Skills:  15 Weeks 
 
 
 

Semester I 
Credit Hours: 12 

 

 
Semester II: 16 Weeks 
MGT 3153 Business 
Research Methods:  5 
Weeks 
CST 3103  Biblical 
Perspectives:  6 Weeks 
MGT 4133 Quality 
Assurance/Management:  
5 Weeks 
MGT 4124  Online 
Course:  Contemporary 
Issues in Leadership:     
16 Weeks 
 

Semester II 
Credit Hours: 13 

 

 
Semester III:  16 Weeks 
MGT 4163 Human 
Resource Management:  5 
Weeks 
CST 4403  Ethics:  5 
Weeks 
MGT 4233 Leadership and 
Change  Management:      
6 Weeks 
MGT 4223 Online Course:  
Personal Leadership 
Strategies:  16 Weeks 
 
 

Semester III 
Credit Hours: 12 

 

Course Descriptions 
 

Semester I: 15 Weeks 
INT 3063 Learning & Research Skills 
This course will provide several opportunities for the adult student to engage in discussions, 
readings, and exercises that will lead to self-awareness. Students will study the learning 
psychology of cognitive development in adults and how adults learn. Students will be guided 
through a number of self-assessment exercises with the goal of encouraging them to value, 
interpret, and gain self-confidence from past life learning experiences. The course will also 
emphasize using electronic resources and appropriate outlets to do scholarly research. Students 
will learn about appropriate writing models and styles in the academic world. 
 
MGT 3173 Introduction to Leadership 
This course covers an introduction to the nature of leadership, with a focus on the history and 
origins of leadership, theoretical approaches to leadership, and the essence of contemporary 
leadership. Applications of these concepts to life experiences will be addressed. 
 
MGT 3193 Organizational Behavior 
Students will be introduced to key concepts from organizational theory; analyze differences 
between open and closed organizations; describe organizational structures and environments; 
examine resource requirements and utilization; learn about the use of power in organizations; 
interpret organizational culture; learn to conduct organizational diagnosis, and examine how 
organizations deal with change. The course examines organizational management roles and 
functions: planning, organizing, directing, delegating, and evaluating the use of limited 
resources and mission accomplishment. In addition, students will learn to describe and model 
appropriate behaviors and use effective management and leadership processes to establish, 
lead, challenge, and evaluate individual and team work behaviors. A special effort is made to 
provide opportunities for developing and improving interpersonal effectiveness skills needed to 
ensure learning of effective inter-personal and intra-organizational communication skills 
through a variety of skills-analysis questionnaires, surveys, and developmental role play, 
simulations, case studies, and other types of experiential learning activities including small 
group exercises.  
 
MGT 3103 Online Course: Business Communication 
Instruction in all types of communication required to function effectively as a leader in an 
organization. Communications fundamentals, business English, correspondence, written 
reports, oral communication, employment communications, and other special communication 
applications will be emphasized. 
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Semester II: 16 Weeks 
MGT 3153 Business Research Methods 
This course is designed to introduce the use of quantitative and qualitative research tools in conducting action research in organizations. 
The course will give students an overview of the action research model, as well as other models, types, and functions of research. It will 
also provide students with the methods and tools used to collect, analyze, interpret, and report quantitative data. Students will learn the 
basic principles of ethical research and presentation strategies. 
 
CST 3103 Biblical Perspectives 
This course is an intensive introduction to the Christian Bible, Old and New Testaments. Students will study matters of biblical 
backgrounds (geography, languages, canon) as well as delve into all of the majors sections of the Bible in this six week course. 
 
MGT 413 3  Quality Assurance/Management  
The focus will be on continuous quality improvement, total quality control, competitive advantages, problem solving and statistical 
process control. This course will incorporate approaches found in Six Sigma and ISO-9000 programs.  This course examines team 
processes and leadership including team development, the importance and challenge of team member diversity, maximizing team 
creativity through critical problem analysis and problem solving skills, methods of handling team conflict, revitalizing a passive or 
complacent team, and identifying when a team approach is most appropriate. 
 
MGT  4124 Online Course: Contemporary Issues in Leadership 
This course is a study of the fundamental cultural, ethical, and philosophical issues which are involved in leadership. Written 
assignments will be applicable to the student’s particular occupation or field of interest. The course addresses these issues in the 
context of a required service learning project. Students will be challenged through these experiential projects to become catalysts for 
positive change and leadership in their communities. 
 
Semester III: 16 Weeks 
MGT 4163 Human Resource Management 
ThIs course provides a current reference of HR practices utilized by every leader in organizations. Topics include General Employment 
Practices; Recruiting, Selection and Staffing; Human Resource Development; Compensation and Benefits;  Employee and Labor 
Relations; and Health, Safety, and Security.  
 
CST 4403 Ethics 
Students will learn basic ethical theories by means of an historical overview and philosophical analyses of specific case studies. The 
course is designed to help students shape their own ethical world views and develop tools for dealing with workplace situations which 
call for ethical decision making.    
 
MGTL 4233 Leadership and Change Management 
This course examines the ability of an organization to continually monitor itself and determine which areas are working, not working, 
and which areas require renewal. It examines the fundamentals of change management including human resource, operations and 
financial issues, as well as the ever critical component of ownership of the proposed change throughout the organization.  
 
MGT 4223 Online Course: Personal Leadership Strategies 
This course will help the student recognize the qualities that make one a successful leader: attitudes, interpersonal skills, critical thinking 
and strong ethics. This course considers strategies for managing, leading, motivating, and communicating in a diverse, international 
environment.  
 

REQUIREMENTS FOR DEGREE COMPLETION 
 
Total hours required in OML major . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .   37 
General Education Requirements  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .      50 - 52 
Additional Credit . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  37 - 39  
Possible sources of elective hours: training programs (must be approved by registrar), C.L.E.P. DANTES, Online or 
Saturday classes. 
Required for Graduation  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 126* 
* All degree requirements of the Bluefield College catalog in effect at the time of first enrollment must be met.  (Students 
leaving the program and returning may be subject to the requirements of a subsequent catalog.) 
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Marketing 
 

The Focus of the MKT Major 
Today’s businesses and organizations need marketing-oriented leaders prepared to help them 
succeed in the dynamic and technology-driven marketplace.  You will acquire the skills and 
understand the concepts you need to create that success by learning to research and identify 
customer needs, develop innovative product/service strategies, determine where to market 
including via the internet, how to set prices and create communication strategies to deliver 
products and services to current and potential value-driven consumers.  Your studies will build 
upon a liberal arts foundation of writing, speaking, and research skills. 
 
 
Semester I: 15 Weeks 
INT 3063  Learning & 
Research Skills:  5 weeks 
MKT 3163  Marketing 
Management:  5 Weeks 
MKT 3173  
Strategic Brand 
Management:  5 Weeks 
MKT 3184  Online Course 
I: Strategic Pricing & 
Project Management:  15 
Weeks 
 

Semester I 
Credit Hours: 13 

 

 
Semester II: 16 Weeks 
MKT 3193 Supply Chain 
Management:  5 Weeks 
CST 3103  Biblical 
Perspectives:  6 Weeks 
MKT 4113 Marketing 
Research:  5 Weeks 
MKT 4134  Online 
Course II:  Integrated 
Marketing 
Communications & Project 
Management:  16 Weeks 
 

Semester II 
Credit Hours: 13 

 

 
Semester III:  16 Weeks 
MKT 4213 Internet 
Marketing/e-tailing:           
5 Weeks 
CST 4403  Ethics: 5 Weeks 
MKT 4243 Interactive 
Marketing/Selling:  6 Weeks 
MKT 4254 Online Course 
III:  Relationship 
Marketing/CRM/Consumer 
Behavior & Project 
Management:  16 Weeks 
 

Semester III 
Credit Hours: 13 

 

Course Descriptions 
 

Semester I: 15 Weeks 
INT 3063 Learning & Research Skills 
This course will provide several opportunities for the adult student to engage in discussions, 
readings, and exercises that will lead to self-awareness. Students will study the learning 
psychology of cognitive development in adults and how adults learn. Students will be guided 
through a number of self-assessment exercises with the goal of encouraging them to value, 
interpret, and gain self-confidence from past life learning experiences. The course will also 
emphasize using electronic resources and appropriate outlets to do scholarly research. Students 
will learn about appropriate writing models and styles in the academic world. 
 
MKT 3163 Marketing Management: 5 Weeks 
This course covers the organizational function and a set of processes for creating, 
communicating and delivering value to customers and for managing customer relationships in 
ways that benefit the organization and its stakeholders.  It also covers the process of planning 
and executing the strategies for the 1) product or service, 2) pricing, 3) promotion, and 4) 
distribution of ideas, goods and services to create exchanges that satisfy individual and 
organizational objectives.  The course also covers managing technology and information to 
achieve marketing success and market segmentation and customer behavior. 
 
MKT 3173 Strategic Brand Management: 5 Weeks  
This course covers the important branding decisions faced by an organization.  Its basic 
objectives are: 1) to increase understanding of the important issues in planning and evaluating 
brand strategies; 2) to provide the appropriate theories, models, and other tools to make better 
branding decisions; and 3) to provide a forum for students to apply these principles.  Particular 
emphasis is placed on understanding psychological principles at the customer level that will 
improve managerial decision-making with respect to brands.  One aim of the course is to make 
these concepts relevant for any type of organization (public or private, large or small, etc.).  
 
MKT 3184 Online Course I: Strategic Pricing & Project Management: 15 Weeks 
A study of developing a practical systemic process for creating, communicating and capturing 
value, price setting, discounting, tracking competitive pricing information, determining customer 
purchase patterns, and negotiation in which pricing serves as a strategic lever to drive 
profitable growth.   This course addresses these issues in the context of (1) weekly online 
discussion forums, (2) a personal pricing journal, (3) a pricing paper, and (4) the creation of 
the student’s own “10 Secrets for Pricing it Right.”  Students will begin a marketing-oriented 
service learning project which will continue all three semesters.
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Semester II: 16 Weeks 
MKT 3193 Supply Chain Management: 5 Weeks 
This course covers 1) the strategic importance of good supply chain design, planning and operation, 2) the major drivers and their role 
in supply chain performance, 3) the significance of planning in a supply chain, identifying decisions, and the tools available for 
forecasting and planning, 4) the role inventory plays in a supply chain and actions managers can take to decrease inventories without 
increasing costs or decreasing product availability, 5) how transportation, facilities, and information technology influence the 
performance of a supply chain, and 6) how the lack of coordination across the supply chain can result in poor performance, even when 
each stage is doing its best. 
 
CST 3103 Biblical Perspectives 
This course is an intensive introduction to the Christian Bible, Old and New Testaments. Students will study matters of biblical 
backgrounds (geography, languages, canon) as well as delve into all of the major sections of the Bible in this six week course. 
 
MKT 4113 Marketing Research: 5 Weeks 
This course is designed to introduce the use of quantitative and qualitative research tools in conducting marketing research. The course 
is a study of the process of designing, collecting, organizing, interpreting, and presenting data related to the planning and executing of 
the conception, pricing, promotion and distribution of ideas, goods, and services.  Students will learn the basic principles of ethical 
research and presentation strategies.  
 
MKT 4134 Online Course II:  Integrated Marketing Communications & Project Management: 16 Weeks  
This course provides an introduction to the promotional mix:  advertising, publicity, sales promotion, personal selling and public 
relations.  The major emphasis will be on advertising topics and students will complete the promotion plans for their service learning 
projects during this semester. 
 
Semester III: 16 Weeks 
MKT 4213   Internet Marketing/e-tailing: 5 Weeks 
This course provides an introduction to internet marketing, framing the market opportunity, marketing strategy in internet marketing, 
crafting the customer interface, designing the marketing program, branding, pricing, promotion, public relations, designing the 
marketspace matrix and evaluating the marketing program. 
 
CST 4403 Ethics 
Students will learn basic ethical theories by means of an historical overview and philosophical analyses of specific case studies. The 
course is designed to help students shape their own ethical world views and develop tools for dealing with workplace situations which 
call for ethical decision making.    
 
MKT 4243 Interactive Marketing/Selling: 6 Weeks 
This course covers a form of marketing, often facilitated by technology, in which customers are addressed individually, their response is 
gathered and remembered, and they are addressed them once more in a way that takes into account their responses. In this form of 
marketing, marketing is a conversation, not a one-time transaction. Examples of technologies that facilitate interactive marketing are 
customer databases, the Internet and call-center technology.  
 
MKT 4254 Online Course III:  Relationship Marketing/CRM/Consumer Behavior:  16 Weeks 
During this final semester, the student will complete the service learning project for a non-profit organization or governmental agency 
utilizing what they have learned in the program.  Students will keep a detailed journal of their progress in implementing their project.  
Finally, students will read and reflect on a popular press book on customer relationship management.  
 

REQUIREMENTS FOR DEGREE COMPLETION 
 
Total hours required in MKT major . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .   39 
General Education Requirements  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .      50 - 52 
Additional Credit . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  35 - 37  
Possible sources of elective hours: training programs (must be approved by registrar), C.L.E.P. DANTES, Online or 
Saturday classes. 
Required for Graduation  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 126* 
* All degree requirements of the Bluefield College catalog in effect at the time of first enrollment must be met.  (Students 
leaving the program and returning may be subject to the requirements of a subsequent catalog.) 
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Complete Your Degree!  They Did It and So Can You! 
 
Cathern Street ‘05 
 
When I heard the Bluefield Adult Undergraduate Program announced on the radio, I called the 800 number that 
day.  Having grown up in the area surrounding Bluefield, I knew good things about Bluefield College.  Because I 
had the initiative to return to school (especially in my 50’s), my employer changed my position title raising my 
salary over 14% at the same time.  I began the classes for the OMD Program (now OML) in November 2003 and 
completed them in March of 2005, less than 17 months later.  During this period, my salary raised over 30%.   
  
Bluefield College provided me with a well-rounded education.  The 
professors were up-to-date on the materials, were interested in the 
students, and were still active in the business world.  The staff at the 
college provided pleasant help in navigating the unfamiliar world of 
financial assistance, payments, books, and anything else I 
needed.  Whether or not people can complete their education in their 
early years is not important; completing one’s education is the important 
thing, regardless of age.   
  
If I could say anything to encourage someone to go back to school, I 
would repeat what I said in my graduation speech.  “Whatever your 
dream, whatever you want to do, just remember—go for it.  It is never 
too late.  There are always helping hands out there, and the people at 
Bluefield have some of the best of those helping hands.  If any of you have been thinking of “going for the gold,” 
check out the Adult Undergraduate Program at Bluefield College.  You won’t be sorry.” 
  
 
Brett P. Reistad ‘04 

 
Of primary concern to me, was the convenience and flexibility of the 
schedule – after all, the program was more than a year long and I would 
also be juggling a family and a career – a career that required occasional 
travel.  The institution’s accreditation, reputation, faculty and support 
infrastructure were other critical factors to consider.  Unlike the other 
degree completion programs I explored over the years, Bluefield 
immediately stood apart.  Every aspect of my individual needs was 
addressed to my satisfaction. 
I quickly began to realize that the classroom would be an enriching 
environment, as unlike the traditional student, the adult student was 
experienced and motivated to share their already developed wealth of 
knowledge.   Our instructors were also well versed in their respective 
subjects and challenged us to broaden our studies beyond our individual 
experiences.   
 
I’m a late bloomer and really did put the proverbial “cart before the 
horse,” having recently completed my career in a field that I am just 
receiving my degree for.  There are indeed benefits to completing our 
degrees later in life.  First and foremost greater career opportunities are 

afforded to college graduates.  Now more than ever, such as in my classmates’ case, employers are requiring 
bachelors’ degrees for employment and advancement.   Advanced education helps to sharpen your skills.  The 
improvements in my research, writing and speaking skills will serve me well into my retirement years.  Critical 
thinking and analytical skills improve decision-making abilities and serve to stimulate brain function, longevity and 
quality of life into our later years.  At 47, I serve as an example that it’s never too late.   
 
 
 



 
Your Financial Investment 
 
Your education is a serious financial investment.  
Bluefield College’s financial aid counselors are 
available to discuss many options with you regarding 
the financing of the significant endeavor of completing 
your degree.  Give them a call at 800.872.0176 ext. 
215. 
 
 
 

Tuition . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $4,650/Semester* 
Application Fee  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$30 
Confirmation Fee . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$100 
Comprehensive Fees . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$210/Semester 
Saturday & Online Course Tuition . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $220 per credit hour** 
Lab fee for Certain Science Courses  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  . . . . . . . . . . . . . .  $30** 
Graduation Fee  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$90* 
Books and Materials . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . estimated  $400-$500/Semester 
 

Federal Student Aid 
All students should complete the Free Application for Federal Student Aid (FAFSA), which is available 
from the college or online at www.fafsa.ed.gov. Students will be eligible for up to two years of Federal 
Aid (submission of the FAFSA is required for each academic year). Students may be eligible for the 
following: 
Pell Grant . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . up to $4,310/year 
Stafford Loan Program . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  up to $10,500/year 
The amount of the subsidized (Stafford) loan available (up to $5,500) will be determined by the Financial 
Aid office upon receipt of the FAFSA. 
 

State Aid 
The Virginia Tuition Assistance Grant (VTAG) is currently provided to any qualified citizen of Virginia 
attending select Virginia private institutions. The amount of this award is set by the General Assembly 
and is subject to change. For the 2007-2008 academic year, the amount has been estimated at $3,200 
per year. Applications and additional information must be obtained from an admissions counselor or from 
the Financial Aid office. Applications must be received by July 31. 
 

Scholarships 
• A Transfer Scholarship of $250/semester is available to students with a cumulative GPA of 3.5 or above 
and minimum of 46 credits from an accredited college or university. 
• Other scholarships are available to students who meet certain criteria. Please ask your financial aid 
counselor if you qualify. 
 
Alternative Aid Options 
• Corporate Tuition Assistance 
• Alternative Loan Programs 
• Monthly Payment Plan (Academic Management System - AMS) 
 

*The college reserves the right to increase or decrease the price of tuition and fees.  By the first night of instruction, all students must have 
completed and filed the Free Application for Federal Student Aid (FAFSA) or have settled his or her account in the Bluefield College Business 
Office. For additional information, please refer to the current catalog. 
  
** Saturday and online courses are provided for students who are in need of additional credits for general education and/or elective 
requirements. 



 IMPORTANT CONTACTS FOR THE ADULT STUDENT 
 
Academic Affairs 
(276) 326-4456 or (800) 872-0176, Ext. 456 
• First point of contact for concerns after enrollment 
• Administration of Saturday and Online Courses 
• Withdrawals & Incompletes 
 

Enrollment Management 
(276) 326-4231 or (800) 872-0176, Ext. 231 
• Receives all prospect transcripts & applications for degree 
completion students  
• Maintains and updates Student Admission Files 
• General information 
• Class Location lists and Student Change of Addresses 
• Receives inquiry calls and mails information packets 
• Re-enrollment 
 

Financial Aid 
(276) 326-4280 or (800) 872-0175, Ext. 280 
• Address all questions pertaining to the Financial Aid 
process and/or status of your financial aid application to 
this Office. 
 
Accounts Receivable 
(276) 326-4607 or (800) 872-0175, Ext. 607 
• Student Accounts 
• Tuition Payment Agreements 
 

The Office of the Registrar 
(276) 326-4348 or (800) 872-0176, Ext. 348 
• Employer Tuition Reimbursement - fax request                          
to (276) 326-4549 
• Questions regarding Veterans Benefits 
 

Assistant Registrar for Adult Undergraduate 
Programs 
(276) 326-4397 or (800) 872-0176, Ext. 397 
• Transcript requests - fax to (276) 326-4549 (must have 
signature) 
• Credits for previous Professional Schools and Training 
• Course Approvals 
 

Student Support Services 
(276) 326-4207 or (800) 872-0176 or Ext. 207 
• Schedule and administer on-campus CLEP & DANTES 
Exams 

 
 




